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Children’s	  Hospitals	  are	  Unique
When	  it	  comes	  to	  healthcare,	  children	  aren’t	  little	  adults	  -‐-‐They	  and	  their	  families	  have	  unique	  needs

For	  children’s	  hospitals,	  this	  can	  present	  challenges	  when	  pursuing	  corporate	  partnerships

Especially,	  as	  companies	  evolve	  their	  giving	  to	  focus	  on	  achieving	  greater	  business	  impact	  and	  employee	  
engagement	  
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Evolving	  to	  Meet	  
Corporate	  Expectations
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Creating	  New	  
Workplace	  Giving	  Campaigns
• Companies	  re-‐evaluating	  workplace	  giving	  to	  
provide	  employees	  more	  options

• More	  children’s	  hospitals	  are	  creating	  themed	  
campaigns	  and	  tools	  for	  companies	  to	  
implement	  easily	  and	  effectively	  

• Asks	  tied	  to	  specific	  events:	  #GivingTuesday,	  
Childhood	  Cancer	  Awareness	  Month	  or	  
Holiday
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Monetizing	  
Existing	  Programs

• Leveraging	  existing	  initiatives	  such	  as	  
Child	  Life	  specialists,	  Hospital	  School,	  
Art	  &	  Pet	  Therapy,	  Sibling	  and	  Family	  
programs	  for	  corporate	  support

• Creating	  exposure,	  product	  
integration	  and	  marketing	  
opportunities	  for	  relevant	  companies
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Developing	  Local	  Cause	  
Marketing	  Campaigns

• Both	  CMN	  and	  non-‐CMN	  hospitals	  
are	  building	  successful	  local	  efforts

• Proactively	  creating	  call	  to	  action	  to	  
engage	  companies	  and	  consumers

• Enlisting	  local	  high	  consumer	  traffic	  
companies	  to	  participate-‐-‐Fitness,	  
Coffee,	  Banks,	  Restaurants	  &	  
Grocery

Add a $1 to your 
class to help kids
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Creating	  Industry	  
Focused	  Counsels
• Identifying	  and	  targeting	  emerging	  industries	  
in	  their	  markets	  due	  to	  their	  increase	  in	  
philanthropy

• Hosting	  events	  to	  bring	  together	  similar	  
companies	  to:	  
• Share	  hospitals	  priorities
• Accelerate	  new	  technologies
• Cultivate	  younger	  donors
• Foster	  networking	  among	  companies	  

Corporate  Council   Boston Tech Companies 
For Children’s 
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Investing	  In	  P2P

• Rise	  in	  hospitals	  developing	  more	  
sophisticated	  approach	  to	  P2P	  events

• Creating	  tools	  to	  encourage	  and	  empower	  
supporters	  to	  conduct	  their	  own	  events	  

• Developing	  guardrails	  and	  guidance	  on	  
how	  to	  do	  community	  fundraising	  events
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Re-‐imaging	  
Employee	  Engagement
• Addressing	  the	  desire	  for	  more	  impactful	  
corporate	  volunteerism	  opportunities	  

• Developing	  creative	  on-‐site	  volunteer	  
opportunities	  that	  balance	  corporate	  desires	  
with	  infection	  control	  requirements

• Leveraging	  technology	  to	  connect	  and	  thank	  
volunteers:	  Skype	  Thank	  Yous	  from	  Kids;	  
Virtual	  Reality	  visits;	  Micro	  mentoring
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Kohl’s	  employees	  participate	  in	  
Talk,	  Read,	  Sing	  &	  Teddy	  Bear	  clinic
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We	  Are	  For	  Momentum
For	  Momentum	  is	  a national	  social	  impact	  agency	  helping	  
non	  profit	  organizations	  develop	  and	  implement	  corporate	  
partnership	  strategies	  to	  raise	  awareness	  and	  revenue.	  

We	  have	  particular	  passion	  and	  expertise	  in	  helping	  
children’s	  hospitals	  create	  impactful	  corporate	  programs

Contact	  Us
Rich	  Maiore
Vice	  President
rich@formomentum.com
404.420.5762
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